Use the
Power of
Social for

GOOD

with J. Sailor Jones for #CreateGood20
@ijsailorjones | sailor@democracync.org
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Let’s talk about that elephant
in the Zoomé®..er, room.

COVID-19 (+those impacted) is on everyone's mind.
I'm so glad you're safe and able to be here.

Let us know if we can help: @jsailorjones or #CreateGood20



There are
differences.

Obvi: FB, Twitter, and IG appeal to different
folks — a consideration we should all look
to when determining whether our orgs
should participate and build impact.



QUICK POLL: Which do you use?

Tell us which of the three — Facebook, Instagram AND/OR Twitter —
you're using to reach your organization’s audiences OR if you're ALL IN.



Who's there?

Facebook has broad appeal across
age, race, and ethnicity — 68% of
American adults report using the
platform — and is more popular with
college grads, younger adults and
among those who identify as women.

Why should you be there?
Everyone who uses social media as a
means of connection uses Facebook.

Potential COVID-19 Impact:
Popularity of Facebook Groups



Who's there?

Young folks cannot survive without
Instagram. 71% of U.S. 18- to 24-year-olds
have an Instagram account and drops
off significantly for older Americans.

Why should you be there?

With everything from LIVEs to DMs,
you can truly create an interactive
community.

Potential COVID-19 Impact:
Use of Instagram LIVE explodes



Who's there? About 24% of adult
Americans say they have a Twitter
account. Men and women represent its
users nearly equally.Like with Facebook,
users skew younger, but may be more
affluent, city-folk (“influence-makers").

Why should you be there? Twitter is
meant for sharing ideas, and catching up
with news and trends around the world.
You have ideas, want to be news, and
would like to connect with what people
care about.

Potential COVID-19 Impact: Where you'll
find gatekeepers and individual experts,
news orgs, and public health leaders.




Assumptions.

You have no budget.
You are one person.

You still need to be social.




IMPACT FOR GOOD "TOP 10"

Plus examples so you know I'm not making it up...



#1- Do it
before you
talk about it.

Whether you're a nonprofit brand or not,
people are wary of brands that use issues
as marketing ploys. What your org says
needs to match what it does.

Walk the walk.
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Home Espaiol Platform v

NC United for Survival & Beyond

We are a coalition of organizations that have co-created 10 demands of the NC
General Assembly and Governor to respond to the most vulnerable communities

during COVID-19... and beyond.
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#2 - Influencers
are everywhere.

Social media is dominated by influencers who are getting
paid exorbitant amounts to promote brands.

Find YOUR pro-bono influencers.



democrac

Sign Up to Be a Digital Democracy Defender!

Democracy NC's Digital Democracy Defenders (or #3D) is our first-
ever online crowdspeaking team that amplifies our most important Y.
messages on social media by helping us say it together. Sign up now A&
for upcoming information on how to spread the Democracy NC word ¢
where you already are -- on social media.

First Name* SRRy

Last Name*
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#3 - Lead from the top.

Building a reputation for your leaders on social is key
to earning trust, sharing accurate information,
and lending conviction to your organization’s purpose.

Your boss (and/or directors) probably need to be tweeting.
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@mcpli ,
Redistricting & voting counsel at @brennancenter at @NYUlaw.

i tweets about the Lone Star State.

Brooklyn, NY - brennancenter.org/expert/michael...

Joined Nov 2008
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Followed by Allison Riggs, Aylett Colston, Billy Corriher and more.
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Followed by Daniel I. Weiner, Isela Gutierrez, Lynn Bernstein g and more

4 @ =

TWEETS MENTIONS LIST COLLECTION




TWEETS FOLLOWING

Followed by Daniel |I. Weiner, Is

Yy ©

TWEETS MENTIONS



& -

State Your
Convictions.

You're not just data points or talking points.
You believe things — share them for a BIG impact.

AND be able to back. them. up.



( 2 Allison Riggs

New NC voter purge lawsuit.
Aggressively pursuing a voter
suppression strategy during a
pandemic, when US election
administrators are scrambling
to create safe access to the
franchise? Real classy. Also,
FYI: not on our watch.

The News&Observer

Group sues for more robust N.
Carolina voter roll cleanup
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New NC voter purge lawsuit.
Aggressively pursuing a voter
suppression strategy during a
pandemic, when US election
administrators are scrambling
to create safe access to the
franchise? Real classy. Also,
FYI: not on our watch.

The News&Observer

Group sues for more robust N.
Carolina voter roll cleanup




#5 - Be the Hope.

The coronavirus pandemic has driven interest in uplifting headlines way up.
It's time to give people a reason to keep fighting.

It's time to get serious about optimism.
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Victory amid a crisis! After less than a week, nearly 750
North Carolina voters have registered online why

sheltering at home and are ready to vote in 2020
#COVID19 #ncpol

@ pemocracy NC @+
Bell: 742



H 6 -
Compare
yourself.

What are local, state, and national orgs in your
sphere doing to reach your audience?

Compare — but ONLY to your peers.
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H7 - TikTok
But Not.

Whether it is short-form videos like those popular on
TikTok or Stories or long-form content on YouTube, videos
are the future of social media content.

Be a part of the trend, not necessarily the platform.






#8 - Build
Deeper
Connections.

From fostering user-generated content to
building smaller social communities, people
want more connection, not less.

Like-minded folks want to connect.
Help them.
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#9 - Customer Service
(but in private).

As our social media “friend” lists become more unwieldy, and concerns about
privacy grow, more folks are turning
to private groups and messaging in order to connect.

Direct communication provides good customer service to your supporters.



Connect to Instagram

Manage comments and Direct
messages in Inbox. Other people
who manage the Page also may be
able to post and take other actions
on the connected account. Learn
More
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Hi, this happened at precinct 227 tonight

Around 7 pm

@ In Charlotte

Thank you for this!
| Tharik you or thist I



H# 10 -

There is no
online without
offline.

No Online Effort — social or otherwise — will be
successful without Offline Relationships.

Focus on building trust in the "off season.”



Welcome to . 's
Health Care in the New
Marketplace town hall -

A\ @follow 5 Is ur moderator.
. PLS use hashtag: #

7:00pm - 22 Jan 2014 - TweetDeck




Gay families are being excluded from
Obamacare benefits in Ohio and other states

Updated Jan 12, 2019; Posted Feb 19, 2014




Ohio Politics

Feds knew for years that same-sex couples
could have trouble getting Obamacare family
coverage

Updated Jan 12, 2019; Posted Feb 20, 2014
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Loved the town hall - thx for hosting & glad
we could be here! Keep up the good work for

8:03 PM - Jan 22, 2014 -



LAST POLL: Are you already doing this?

How many of today's topics are you using for GOOD already?
(Check all that apply).



Q&A.

LAST CALL: Do you have any burning questions?




REMINDER:
Use the
Power of
Social for
GOOD

J. Sailor Jones for #CreateGood20
@ijsailorjones | sailor@democracync.org




